
TAKE A LOOK ► 



HOWWLL 
YOU ROCK IT? 
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FIND IT ALL AT THE 
STYLE SITE FOR HAIR. 

hairstyle.com 



Because you're worth it.™ 

L'OREAL 
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ADVANCED HAIRSTYLE 
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LIFT IT 
500STIT 
OWN IT 



I1LII 

BOOST IT 

HIGH LIFT CREATION SPRAY 

Professional -grade formula for instant volume 
and super high lift for an astonishing 24-hours 



HIGH Lin 
CREATION 
SPRAY 



Instant Lift 
+ Fullness 



0 STRONG 

1 [back Co 



Back Combing I 

5.3OZ-150g 



ecause you're worth it. 



PARiS 



ADVANCED HAIRSTYLE 



■ GET THE LOOK 1/3 PAGE / L'Oreal Paris 





■ PORE VANISHER BEAUTY POD PRINT / L'Oreal Paris 




MAGIC BB CREAM 

BY L'OREAL 



lorealparisusa.com 




NEW ANTI-FATIGUE 

CORRECTS DULLNESS 




ORIGINAL 

N 4 SHADES 



MAKEUP 
GENIUS 



NEW ANTI-REDNESS 

CORRECTS TONE 



DOWNLOAD MAKEUP GENIUS 

THE 1ST VIRTUAL MAKEUP TESTER 
TRY ENDLESS LOOKS INSTANTLY! 
lorealparisusa.com/makeupgenius 



INSTANT ALL-IN-ONE SKIN BEAUTIFIERS 

BARE PERFECTION + COLOR CORRECTION 

ULTRA-LIGHT LOTION WITH INNOVATIVE 'SMART PIGMENT' BEAUTIFYING 
BEADS. INSTANTLY TRANSFORM YOUR SKIN FOR FLAWLESS, BARE PERFECTION. 
PROVIDES 4 BEAUTIFYING ACTIONS: HYDRATES, PRIMES, CORRECTS AND 
PERFECTS. NOW AVAILABLE IN ANTI-REDNESS AND ANTI-FATIGUE FORMULAS. 
BECAUSE YOU'RE WORTH IT.™ 
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MAGIC 
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L'OREAL 

MAKEUP DESIGNER/PARIS 



■ MAGIC BB CREAM SINGLE / L'Oreal Pari 





CUSTOM-MADE NUDES BY COLOUR RICHE @ 

A SHADE FOR EVERY SKIN TONE 

THE MOST REFINED LOOK FOR YOUR LIPS IN 6 LUXURIOUS SHADES. FIND YOUR PERFECT NUDE. 
BECAUSE YOU'RE WORTH IT.™ 



LOREAL 

MAKEUP DESIGNER/PARIS 



■ COLLECTION EXCLUSIVE SPREAD / L'Oreal Paris 
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SAVE 
UP TO 



PARiS 



$2 



•oo L'ORETAL 

MAKEUP DESIGNER/PARIS" 



SAVE 




$200 L'OREAL 

^ PARiS 




SAVE 



$4 



.00 



TRUE 

MATCH' 

SUPER-BLENDABLE 
MAKEUP 



MISS MANGA 

BY VOLUMINOUS 



THE SECRET OF BIG MANGA EYES 

MEGA VOLUME TOP TO BOTTOM 

NEW 




L'OREAL'S 1 st 360° FLEXI-BRUSH 
AMPLIFIES UPPER LASHES 
MAXIMIZES LOWER LASHES 




COMPLETE YOUR 

MANGA LOOK 



NEW 



EYELINER 



NOW AVAILABLE 
IN 10 SHADES 



SAVE$1 ji^ij jSAVE$1 



on ANY L'Oreal Paris 
eye product 



LOREAL. 



I on ANY L'Oreal Paris 
i eye shadow or liner 




LOREAL. ! 



MANUFACTURER'S COUPON ^EXPIRES 7/12/14^ I | MANUFACTURER'S COUPON ^EXPIRES 7/12/14^ I 



true, 
mo ten 



maich 



WHATEVER YOUR SKIN'S STORY, 
WE HAVE YOUR MATCH 

100% GUARANTEED* 

YOUR PERFECT MATCH 
IN FOUNDATION, CONCEALER, 
POWDER AND BLUSH 



*Money back guarantee, up to $15.95. Restrictions apply. For details, call 1-800-724-7944. Valid in the USA only on purchases between 1/1/14 and 12/31/14 with original, 
dated store receipt with UPC circled. Void where prohibited. Request must be postmarked by 1/30/15 and received by 2/13/15. Limit 1 per refund per person/address. 




TRY THE SECRET 
TO PERFECT SKIN TEXTURE 




REDEEMABLE AT DRUG, FOOD, AND MASS MERCHANDISE STORES I 

CONSUMER: THIS COUPON GOOD ONLY TOWARD PURCHASE OF PRODUCT(S) INDICATED. ANY OTHER USE | 
CONSTITUTES FRAUD. LIMIT ONE COUPON PER PURCHASE. CONSUMER PAYS ANY SALES TAX. VOID IF SOLD, 
EXCHANGED OR TRANSFERRED. RETAILER: L'Oreal USA, Inc. will reimburse you for the face value of this coupon I 
plus 8c if submitted in compliance with our coupon redemption policy. This coupon good only when redeemed i 
by you from the consumer at the time of purchasing product indicated. Any other use constitutes fraud. Void if 
reproduced or if prohibited, taxed or restricted by law. Good only in the Continental USA, Alaska, Hawaii and Puerto I 
Rico. Cash value is 1/20C. Mail to: L'Oreal USA, Inc., P.O. Box 880379, El Paso, TX 88588-0379. 




REDEEMABLE AT DRUG, FOOD, AND MASS MERCHANDISE STORES I 

CONSUMER: THIS COUPON GOOD ONLY TOWARD PURCHASE OF PRODUCT(S) INDICATED. ANY OTHER USE | 
CONSTITUTES FRAUD. LIMIT ONE COUPON PER PURCHASE. CONSUMER PAYS ANY SALES TAX. VOID IF SOLD, 
EXCHANGED OR TRANSFERRED. RETAILER: L'Oreal USA, Inc. will reimburse you for the face value of this coupon I 
plus 8c if submitted in compliance with our coupon redemption policy. This coupon good only when redeemed ■ 
by you from the consumer at the time of purchasing product indicated. Any other use constitutes fraud. Void if 
reproduced or if prohibited, taxed or restricted by law. Good only in the Continental USA, Alaska, Hawaii and Puerto I 
Rico. Cash value is 1/20C. Mail to: L'Oreal USA, Inc., P.O. Box 880379, El Paso, TX 88588-0379. 



0071249-302030 




MAGIC 
PERFECTING BASE 7 ' 

FACE PRIMER 



•SMOOTHES LINES 

• HIDES PORES 

• BANISHES FLAWS 




PERFECTING BASE 

FACE PRIMER 




SAVE $2 

on ANY L'Oreal Paris 
Cosmetic Face Product 
(excluding Magic Perfecting Base 
0.17 FL OZmini size) 




| MANUFACTURER'S COUPON ^EXPIRES 7/12/14 ^ I 

REDEEMABLE AT DRUG, FOOD, AND MASS MERCHANDISE STORES I 

CONSUMER: THIS COUPON GOOD ONLY TOWARD PURCHASE OF PRODUCT(S) INDICATED. ANY OTHER USE I 
CONSTITUTES FRAUD. LIMIT ONE COUPON PER PURCHASE. CONSUMER PAYS ANY SALES TAX. VOID IF SOLD, 

EXCHANGED OR TRANSFERRED. RETAILER: L'Oreal USA, Inc. will reimburse you for the face value of this I 

coupon plus 8t if submitted in compliance with our coupon redemption policy. This coupon good only when | 
redeemed by you from the consumer at the time of purchasing product indicated. Any other use constitutes fraud. 

Void if reproduced or if prohibited, taxed or restricted by law. Good only in the Continental USA, Alaska, Hawaii and I 

Puerto Rico. Cash value is 1/20C. Mail to: L'Oreal USA, Inc., P.O. Box 880379, El Paso, TX 88588-0379. | 
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HEALTHIER ] 


















EXCLUSIVE 

SAVINGS OFFER 



SAVE $4 ON ANY 2 

OleoTherapy, EverPure, EverStrong, EverSleek, 
EverCreme, EverCurl Shampoo, Conditioner, 
Treatment or EverStyle products 



s 




MANUFACTURER'S COUPON ^EXPIRES 8/9/lQ^ 



REDEEMABLE AT DRUG, FOOD, AND MASS MERCHANDISE STORES | 

CONSUMER: THIS COUPON GOOD ONLY TOWARD PURCHASE OF PRODUCT(S) INDICATED. ANY OTHER USE 
CONSTITUTES FRAUD. LIMIT ONE COUPON PER PURCHASE. CONSUMER PAYS ANY SALES TAX. VOID IF SOLD, ■ 
EXCHANGED OR TRANSFERRED. RETAILER: L'Oreal USA, Inc. will reimburse you for the face value of this coupon | 
plus 8c if submitted in compliance with our coupon redemption policy. This coupon good only when redeemed . 
by you from the consumer at the time of purchasing product indicated. Any other use constitutes fraud. Void if 
reproduced or if prohibited, taxed or restricted by law. Good only in the Continental USA, Alaska, Hawaii and Puerto | 
Rico. Cash value is 1/20t. Mail to: L'Oreal USA, Inc., P.O. Box 880379, El Paso, TX 88588-0379. 



0071 249-302206 





■ FSTS / L'Oreal Paris 



WOMAN OF WORTH STYLE GUIDE 



FONTS USED IN LOGO 



ABCDEFGHIJKLM 
NOPQRSTUVWXYZ 
abcdefghij klm 
nop qrstuvwxyz 
1234567890 



SECONDARY FONT 



GOTHAM MEDIUM GOTHAM BOOK GOTHAM LIGHT 



ABCDEFGHIJKLM 

NOPQRSTUVWXYZ 

abcdefghijklm 

nopqrstuvwxyz 

1234567890 



ABCDEFGHIJKLM 

NOPQRSTUVWXYZ 

abcdefghijklm 

nopqrstuvwxyz 

1234567890 



ABCDEFGHIJKLM 

NOPQRSTUVWXYZ 

abcdefghijklm 

nopqrstuvwxyz 

1234567890 



WOMAN OF WORTH STYLE GUIDE 



CLEAR SPACE 



PRIMARY LOGO 



WOMENZ 

WORTH 



There is a minimum required clear space around the logo that 

must be equal to 2x the leading distance between "Women" and "Worth". 

No other graphic element can intrude, regardless of the background. 



MINIMUM LOGO SIZES 



Ml f 

WORTH 

i 1 

SCREEN: 

Min. width 61 px 

.85 inch (21.59 mm) 



Please never reproduce the logo lockup smaller than these sizes respective for 
screen and print. Measured from the "W" to the right edge of the "f." 



WOMEN"/ 

WORTH 



COLOR SPECIFICATIONS 




CMYK: 

18, 21, 55, 00 

RGB: 

212, 191, 133 



CMYK: 

25, 35, 70, 0 

RGB: 

197, 162, 102 




CMYK: 

40, 52, 82, 22 
RGB: 

135, 105, 57 



CMYK: 

43, 62, 96, 40 
RGB: 

106, 74, 32 



WOMEN"/ 
WORTH 

I 1 

PRINT 

Min. width 34 mm. 



CORRECT USAGE 



WOMEN"/ 

WORTH 



WOMEN"/ 

WORTH 



Logo will remain in gradient when 
on black or white background. 



INCORRECT USAGE 





Do not put box logo 



Do not apply color (even if it's 
part of the color palette) to the 
logo. 



Do not put negative version 
of logo against a dark back- 
ground. 



Do not outline the logo. 



Do not rescale, respace or 
rearrange the logo. 



Do not rescale, respace or 
rearrange the logo. 



CORRECT USE WITH L'OREAL LOGO 

LO p REAL 

WOMENf 

worth: 



L'Oreal logo maintains clear distance, 

(2x the leading distance between "Women" and "Worth"). 



L'Oreal logo maintains 50% of the Women of Worth logo. 



LOREAL 

PARiS 

WOMEN"/ 

WORTH 



LOREAL 

PARiS 

WORTH 



On dark or white background, use L'Oreal_PARIS_NEW2010 OR USA. 



WOMEN OF WORTH BRANDING / L'Oreal Paris 




■ - The latest Hollywood hair news, celebrity hairstyles, salon inspiration, wedding hairs... try bangs like Kim Kardashian, bright haircolor like Blake Lively, and see other sti 

www.instyle.com/instyle/hair/ 

JD FB Trello LI OT HP ASID ATT GOOGLE CCS 





M 














CELEBRITY 


FASHION 


SHOPPING 


HAIR 


MAKEUP 


HOLLYWOOD MAKEOVER 


SUBSCRIBE 





HAIR 




QUICKCLICKS 

• Beauty Black Book 

• Fall Hair Trends 

• Get Hollywood Hair 

• Hair How-To Videos 



INSIDE THE FEBRUARY ISSUE 

SARAH JESSICA 
PARKER 

On fashion, fame and 
family, on newsstands 
now. 




4 

f SUPERIOR 

Preference 

I PARIS LUMIE RE | 



r 



NEW SHADES 

INSPIRED BY 
THE CITY OF LIGHT 



Never Have a Bad Hair Day 
Again! 5 Easy Tips to Try ► 



LOREAL 



A TAPIAV 



¥ 

pi f SUPERIOR 

rre/ erence 



PARIS LUMIERE 



I™ 

LOR^AL 



NEW SHADES 

INSPIRED BY 

THE CITY OF LIGHT 



DISCOVER THE 
INSPIRATION 



1 




L'OREAL 

WOMEN"/ 

WORTH 




SEE THEIR 
STORIES. 
PLACE YOUR 
VOTE. 



VOTE NOW > 



WEB BANNERS / i'Oreol Paris 



LOR£AL 



\ JOI N ME & 
\> CELEBRATE 
YOUR WOM AN 
^-OF WORTH 



WOMEN?/ 

WORTH 




iinati 

NOW> 



L f OR£AL 
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JOIN ME& 
CELEBRATE 
YOUR WOMAN 
OF WORTH 





LIKE US 
FOLOLV US 
FOLOLV US 



EFFOR 
ELEG. 
EFFOR 



EXCELLENCE 



Excellence 




FOLLOEV US 
/1ND DISCOVER 
EFFORTLESS 
EXCELLENCE 



th beauty, health, style, hair, look and eve 
home design tips. To give you back a littl 
>f that precious extra time. Because you'r 



f] LIKE US 

$0 FOLOLVUS 

(2) FOLOO US 



EXCELLENCE 

EFFORTLESS EXCELLENCE 





#EFFORTLESSEXCELLENCE Effortless Hair Effortless Looks: Day to Night Effortless Spaces 



HBP/3 WiW" 

(Jj) FOLLOL4/US 



Effortless S 
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tyle 




Effortless Spa 

i > 
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Lima 


FJHIL" 





L'OREAL. 



FFORTLESS EXCELLENCE 



Excellence 



cgiience 



OUR M/1RCH 
PROMOTLON 



EXCELLENCE 






WATCLLLLOWTO 

/ICHEIKE THE LOOK 






L 








EFFORTLESS LIGHT BROWN 

It's March. Winter is almost over and Spring is in sight! Take those tresses to a beautiful light brown, 


Our look this week features Kerri Russel. Her haircolor is 5 
and discover how effortless it is to achieve this look! with 


MEDIUM BROWN. Watch our how-to video 
SfEFFORTLESSEXCELLENCE 





PROMOTIONS 



L'OREAL 



Excellence 




EXCELLENCE 



HGW-TO 
ROOT 
TOUCH 
UP 



MORE 

HOI/VTOS 



> 


0( f 






Mr 1 







~9\ 



MIXING COLORS 




GOING LIGHTER 




GOING LIGHTER 



FROM CHRISTOPHE ROBIN 

If you are going to be touching up your roots regularly it's a good idea to invest in a tint bi 
(1 ) Combine your color & developer together (2) Blend together until smooth and fully mix 
(3) Grab your tint brush (4) Put your gloves on to protect hands from staining. (4) Place cc 
at part of hair paying close attention to the roots. Be careful not to place so much color tl 
you suffocate the hair —preventing it from taking the color properly. 



COMMENTS 



I did the 2-tone tutorial last mc 
LOVE, LOVE, LOVE how it tun 
And is was surprising pretty e; 
TXMOMMY33 



L'OREAL. 



VTDEOS 



Excellence 



EXCELLENCE 



EFFORTLESS HALR COLORING 

ME/INS EXTRA TIME FOR YOU 



....what do you do with your extra 2 1/2 hrs a month? Post here and wi 



ur story. ffEFFORTLESSEXCELLENCE 



FEATURED 

STORY 



GROUPON 

Deals 



San Antonio, TX ar 



D LIKE US 
¥ FOLOU/US 
(S) FOLOFV US 



So with my extra 2.5 he 





GIRLS YOGA + WINE ALL MY EXTRA TIME 
NIGHT GOES TO 

WALKING MINI 




I GET TO SPEND 
MORE TIME WITH 
MY GRANDBABIES 



Rve Yoga Classes or One Month 
of Unlimited Yoga Classes at 
B'eathe Yoga Studio (Up to 69% 



L'OREAL. 




Excellence 



EXCELLENCE 



YOUR 

EXCELLENCE 

PROFILE 



What is your name? 
Where are you from? 
How old are you? 

What is your haircolor? 

a) Blonde 

b) Brunette 

c) Brown 

d) Black 



Id you define your style? 



b) Bohemian 

c) Preppy 

d) Trendy 




CINDY, 35 

S^N DIEGO CA 

Hi Cindy! I Based < 
(congratulations!) £ 
define your style a: 



For you, we recommend 5CB MEDIUM CHESNUT BROWN. 
We think it will complement both your style and lifestyle! 
Be sure to sign up for our promotions so every time 
you use Excellence, you'll be rewarded with great, 
effortless color and extra Excellence perks! 

of effortless beauty 




YO UR EXCELLENCE 



LOREAL. 




6 SECONDS TO 

EFFORTLESS EXCELLENCE 



■ EXCELLENCE HAIRCOLOR DIGITAL REFRESH / L'Oreal Paris 
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Black Tree - New York, NY - American Restaurant, Bar I Facebook 



facebool 



American Restaurant • Bar 



Timeline About Photos Reviews More ▼ 




Black Tree 

October 2 <t* 



★ ★★★★ 

1,207 likes 
1,159 visits 



Everyone's now saying that loving autumn is totally #basic, but we'd 
like to think our fall menu is anything but. 



So let the fall festivities begin. See you on Orchard. 



Page Activity | 



Insights Settings 




Jersey Ci 



131 Orchard St 

New York, New York 

(212)533-4684 

Open 

Today 12:00pm - 12:00am 
Add Price Range 
Add your menu 
http://www.blacktreenyc.com/ 



1JE5 



UPCOMING EVENTS 



Black Tree Pork Roast Pop-Up feat. ... 

Sunday, November 9, 201 4 

Hannah Gotfred invited you to Black Tree's 

event 




Sweepstakes! 



Like Comment Share 



l5 Adrienne Klotz, Sivan Vigder, Claudia Kellogg and 16 others like this. 



A Black Tree 

Posted by Bekah Stein [?] • August 26 • Edited 

Our favorite way to chill this August. The chilled veg plate: artichokes & aioli, 
beets & feta, eggplant & yogurt. 




Dave Moreton 

September 1 5 at 5:27pm * 



Was looking for a place to eat, saw this place went 
in and we were p... See More 



Like Comment 



Like Comment Share 

g!h Matt Bninski, La Mujer de Nadie, Katy Moore and 8 others like this. 



Black Tree 

Posted by Bekah Stein [?] • June 3 

Want to make the most of your next visit to the farmer's market? Black Tree 
chef Sandy Hall broke it down at the Union Square Greenmarket with First 
We Feast. 

Check out their epic day and score some pointers 

http://fwfea.st/1 rCG5r7 




Like Comment Share 
1,034 people reached 



i^57 fjp 2 Shares j\ ^ 




blacktreenyc Restaurant and bar. All local. 131 orchard st. LES. NYC. 
http://blacktreenyc.com 



July 2014 
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Black Tree 

©BlackTreeNYC 

Locally Sourced. Highest Quality. 131 
Orchard St in the LES, NYC. 

9 Lower East Side NYC 
blacktreenyc.com 
Joined April 2012 

1 63 Photos and videos 




Tweets Tweets & replies 



^ Black Tree SBIackTreeNYC Sep 9 

To miss out on this 20-oz rib-eye would be a 
misteak. New cow menu Who's hungry? 
#eatlocal #FarmToTable 




View more photos and videos 



i Black Tree @BlackTreeNYC • 2h 

Mary had a little lamb... and a side of shishito 
peppers. New menu featuring LAMB. Check it 
-> bit.ly/blacktreemenu 



Burger ret*. rrckled craen tchu, no 
Offal Tacoa (2) Heart. Tongu* 4 M 
Ribs Minted Spicy Plus Jn 
Oaao Buco mute Mine Irutad whole Lu 
LABbwich Hero Bralaed Leg of 'jiati. 

•pcittf Onion aalieh. 
Loin Chop ran Seared CJ 



■• Made Ketchup, Morlh Pork Chip* »17 

Fre.h Herb, 4 Ckim fl4 
Shank, roeurt, rick. lad Watermelon flT 
erhla rara Yogurt. leriaea ,. • • rata. 



From Farm to Sandwich 
Pried Green Tomatoes s r«a mad areas Toaatoea, n 



iuaater Pig: kualunt Duck Konay Seeker Bralaad fork Pally, cnarry r 

Short Ribl Caffa Vita Coffee i Southern Tier Stout Praiaoa Short Rib. 
Putterallk Blue Clieeae oreaaina. Aruaula. Spring Oclon«. Met lad Apricot* (14 

View more photos and videos 



^ Black Tree SBIackTreeNYC • Sep 16 

Stoked RT SHOWJOURNAL: Our 4BrooklynBookFestival Event catered by 
a restaurant ©InhabitatNYC called filled with 'mouth-watering delights" 

View conversation 

^ Black Tree SBIackTreeNYC • Sep 16 

Thanks sir! See you soon on Orchard RT ©JasonDFaust: These folks have 
the sandwich game down so tight. lnstagram.com/p/s0c8cL)tROp/ 

View conversation 



■ BLACK TREE RESTARAUNT / Freelance 




New York Magazine, 
November 201 3 




lOCAL/SUSTAINABLE 



A TASTE OF PL 



Chefs use locally sourced ingredients 
to offer a region 's unique flavor. /*m 



OCAVORE. SUSTAINABLE, FARM TO TABLE words 

-i.Mir.iicur-. merely give these 



CLOSE TO HOME 



.1 huriieoning dining destil 

nik>\.iiuc young chefs 
H ick I ree. occupies a space 

igei ai Monument Lane, 
.1 h msell'to one of the sous chefs. . 
' ii'll.med him around for sevd 

I ji much of restaurant food 

..nuns oi potatoes and makia 

| i make a restaurant work using 
l-cs Vongerichten's ABC or Dn^T 
L ink- up with sandwiches." 
'Hluich place, though, does.. « «u .1 ju_ 
• ■ When possible. Hill buys 1»M 
!i P'cp spaceat the end of the I 
"crvthmg from Van Etten. nS 
Mc-.,d..«( reek Farm. 11 
! - : — . Plum, pc-ar. beet «k| 
•" «' Southern Tier Hrewmg C ompany* 
' '"' »- balsams-braised? 

! - .ipia.es mclude duck wiBf* 
Meet «,„, ^ M h- carne asada. OCtod^H 

rcad 'l> •'•-"lahle fiom the area's gMf—L 
id I 

IE *« FEBRUARY 20U 




i 



Notional Culinary Review Magazine, 

December 2013 
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Sandwich of the Week: The Summer Pig Sandwich from Black Tree I Maxim 



c^> * -f 0 www.maxim.com -tree C 

TinEye Reve. . age Search hukk it # POACH Saved Tabs n Saved Tabs b www.nofeere . nts_lst.asp FYI Behance :: ProSite Designers Toolbox 
Sandwich of the Week: The Summer Pig Sandwich from Black Tree | Maxim 



WOMEN STYLE CARS I TECH ENTERTAINMENT MAXIM MAN MAXIM TV 



Sandwich of the Week: The Summer Pig 
Sandwich from Black Tree 

Pickled blueberries and mint, together at last. 



ENTERTAINMENT | October 8, 2014 



By MAXIM STAFF 




Black Tree: New York City 
Ingredients: 

1. Sharp Cheddar, locally sourced 

2. Chocolate Mint 

3. Pickled Blueberries 

4. Smoked Cherry Preserve 

5. Braised Pork Belly in an IPA marinade, with an Aleppo Pepper and Caffe Vita Ground 
Coffee rub 

"The pork belly brings a richness to the fruit, and the sharp cheddar adds a savory component. 
The picked fruit produces balance and the mint is used as a palate cleaner. It showcases the 



THE 
CAR 
100 



READ IT 
LIKE YOU 
STOLE IT 



MAXIM 



TRENDING NOW 



The 9 Sexiest Girls of Instagram 



How to Get a Year's Worth of Luxury 
Watches 




Maxim Online, 
October 2014 



■ BLACK TREE RESTARAUNT / Freelance 



ADVERTISEMENT 



fashion at your fingertips 



Discover the latest fall fashion trends and complementary 
Essie shades brought to you by fashion designer, Rachel Roy. 



r 



T 





rock 
the red 



Molor soloruptae dercitecti 
ilibuscil excesequi cupta 
veriande id evelic teuc 
comnien daecum estorem 
vellaboria erum il 



down 
to earth 



Molor soloruptae dercitecti 
ilibuscil excesequi cupta 
veriande id evelic teuc 
comnien daecum estorem 
vellaboria erum il 



4- 





touch 
of white 



Molor soloruptae dercitecti 
ilibuscil excesequi cupta 
veriande id evelic teuci 
comnien daecum estorem 
vellaboria erum il 



dark& 
stormy 



Molor soloruptae dercitecti 
ilibuscil excesequi cupta 
veriande id evelic teuc 
comnien daecum estorem 
vellaboria erum il 



ADVERTISEMENT 



fashion at your fingertips 

Rachel Roy, fashion designer, curates the essie shades fugitam usant, od quatest, voluptiam eveniquosa dioss 
umse nullessit lat volupta tasimpo rporum fugitam usant. Picienda nullore nimped que mnihillaut voluptiam. 



essie. 






recessionista skirting the issue 



a list 






berry naughty fishnet stockings wrapped in rubies 



rock the red 



Vatissunum averfir ivatideremum lorem factus. 



essie 



+ 





miss fancy pants oui madame kisses & bises 



blanc 




like linen marshmallow 



touch of white 



Vatissunum averfir ivatideremum lorem factus. 



essie 



l i 






smokin' hot 



chinchilly armed and ready 






licorice devil's advocate 






i 






power clutch mink muffs sew psyched 



wicked 



midnight cami bobbing for baubles 



down to earth 



Vatissunum averfir ivatideremum lorem factus. 



essie 



dark & stormy 



Vatissunum averfir ivatideremum lorem factus. 



essie 



ESSIE ADVERTORIAL / Harper's BAZAAR Magazin 



AKRIS 

REIMAGINES 
A LEGEND 

INTRODUCING THE 
PRE-FALL 2012 COLLECTION 

Inspired by the mythical journey of the 
Trans-Siberian Railway, Akris Creative Director 
Albert Kriemler considered sweeping views from 
the train— commingling visions of steam, sable, 
wheat, rust, caviar, taiga and babushka— while 
designing the Akris Pre-Fall 2012 Collection. 
The legendary railway, famed for its journey 
from Moscow to the Far East, traverses a vast 
landscape of unspoiled terrain punctuated by 
warm, vibrant bursts of color and light. This 
breathtaking scenery translates to the 
Akris Pre-Fall 2012 Collection in 
silhouette and color. 

EXPLORE THE AKRIS BOUTIQUE AT 
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■ AKRIS E-BLAST / Harper's BAZAAR Magazine 



Motivated by my brother's autism, 
I designed an iPhone app for Autism 
Speak's Autism Awareness Month in April. 

Users create a profile to keep track of their 
involvement and donate. The app features 
a "Learning" section, which includes 
interactive statistics and an autism simulator. 
An "Events" section allows users to learn 
about upcoming Autism Speaks events, sign 
up, and share the events on social media. 

I worked with Autism Speaks in 
Spring 2013 to create promotional 
materials for their fundraisers. 
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Autism Speaks to Young Professionals 

Tuesday, March 25 
PHD at the Dream Hotel 9 





Light it Up Blue 

Saturday, April 22 nd 
8:00 PM 

Rockefeller Center 9 > 
New York, NY 
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■ AUTISM SPEAKS IPHONE APP / Personal Project 
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EINSTEIN ON THE BEACH 




PHILIP GLASS 



■ PHILIP GLASS POSTER / Personal Project 
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FOR FANCY PEOPLE 



■ TYPOGRAPHY ALPHABET / Personal Project 



FRANKLIN 

CIDER MILL 

^ ^ a family tradition 





The Franklin Cider Mill, located near my 
hometown of Bloomfield Hills, Michigan, 
has been serving homemade donuts 
and cider every fall for 100 years. 

The logo and package design for the donut 
bags and cider jugs were inspired by the 
mill's existing signage and western frames. 
The branding is now modern and fresh, 
while staying true to the mill's heritage. 





■ FRANKLIN CIDER MILL REBRANDING / Personal Project 




Boxed Set 




■ CHIC LITTLE POSTCARDS / Personal Project 
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■ THE THIN LINE / Greeting Cards 



THANK YOU! 
KEEP IN TOUCH 



stein.bekah@gmail.com 

%> 

248.240.8745 
bekahstein.com 



